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Audience / Users

« Busy professional who want to keep up with the latest business news
and world happenings (in only 5-10 minutes a day)

+ Young CEOs / entrepreneurs who often check blogs, news, and listen
to podcasts on the latest financial and business news

« Tech-savvy professionals who read tech and business news

« Anyone who enjoys entrepreneurship or just learning about business
and how it relates to all aspects of the world like culture, health, etc.

« New entrepreneurs who focused on companies and startups that like
to listen about small businesses



Goals

The Checkout landing page needs to
educate, entertain, and entice people to
register and attend the eventin a
limited amount of time. The visitors
need to be intrigued after the first click,
so it's very essential to make a great
first impression. The landing page
should be a one-stop destination for
your attendees to receive information

and register right away.
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Event Details

Virtual Event
November 10, 2021
12:00 - 12:40pm ET

REGISTER

The Checkout: How Retailers Today Think About the
Customer Experience

Wthth e pandemic ongoi ngdgltalandphysn al lines continue to b]urandband
ransforming the customer experience (CX) i nwways to keep up with expectat
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Following that session, Bob Buch, chief bus officer at Bolt, our sponsor, will sit down
with Mike Beaumonte, associate director f b and d co t nt tM orning Brew, to dr111 down
on the opportunities the trending p e of so l mm pre ents for retailers a d shopper
engagement, as well as how to e th t1v1t eamles: wh n experience is
ryth ng.*

*Note: This segment of the event is po red content by Bolt and does not involve Morning
sedltonal team.

Event Details

Virtual Event
November 10, 2021
12:00 - 12:40pm ET

REGISTER

The Checkout: How Retailers
Today Think About the
Customer Experience

With the pandemic ongoing, digital and physical
lines continue to blur, and brands are transforming
the customer experience (CX) in new ways to keep

up with expectations.

Problem Statement

Looking through the landing page, what stands
out to me as pain-points that could cause friction
for users are the following:

« Doesn’t show a clear statement of the event and a
secondary heading to provide additional information.

« Users don't have a better understanding of the event
theme

« The CTA button doesn’t show right away

« The line-height of the text doesn’t have enough space
and it’'s very difficult to read.

- No section break - this will give users eye fatigue in
reading the content

« Desktop and mobile hero banners should be in two
sizes or should be in a different approach - when it
scales down to mobile it’s difficult to read.

« No feature on-demand content or archive from past
events

- No social sharing or click to share

« The contact page is hard to find



Solutions

The following solutions were made to order to focus on UX/UI considerations
for event website and achieving user goals

« Get straight to the point by providing a clear statement of the event

- Add a heading to catch attention, and a subheading to provide additional information.

 Provide strong Call To Action

- Add navigation for directory so that users can find what they need quicker and to locate exactly what we're
looking for.

« Provide multiple options to register

- Add to iCal and gCal to remind them so they won't miss the virtual event.

- Add a share button for social media to promote to their other network or colleague who might be also
interested to attend or watch the event

- Speakers should be separate from the host to avoid confusion

« Few lines about the event speakers to highlight their expertise in the field. Also, be great In addition to names
Include headshots, logos, and LinkedIn profiles.

- Easy access for contact us

« Ensure color contrast and accessibility.

- All designs should be optimized for all mobile devices especially the hero banner.

« Archive content section from the past event
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How Retailers Today
Think About the
Customer Experience

November 10, 2021 12:00 - 12:40pm ET
Virtual Event

REGISTER

With the pandemic ongoing, digital and
physical lines continue to blur, and brands
are transforming the customer
experience (CX) in new ways to keep up
with expectations.

This month, Retail Brew’'s The Checkout
will explore the question retailers are
asking themselves: How do we leverage
our ecosystem to stand out while
resonating with our shoppers? Karla Davis,
VP of marketing at Ulta Beauty, joins us for
a conversation to unpack the adage “The
customer is always right,” where we'll look
at modern preferences, as well as the
pressures to produce an elevated CX
rooted in reimagined digital and in-store
experiences.

REGISTER

Moderator
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With the pandemic ongoing, digital and
physical lines continue to blur, and brands
are transforming the customer
experience (CX) in new ways to keep up
with expectations.

This month, Retail Brew’'s The Checkout
will explore the question retailers are
asking themselves: How do we leverage
our ecosystem to stand out while
resonating with our shoppers? Karla Davis,
VP of marketing at Ulta Beauty, joins us for
a conversation to unpack the adage “The
customer is always right,” where we’ll look
at modern preferences, as well as the
pressures to produce an elevated CX
rooted in reimagined digital and in-store
experiences.

Moderator

Jeena Sharma
REPORTER
~

All designs should be optimized
for all mobile devices especially
the hero banner.

See pre-event mobile full wireframe page

See post-event mobile full wireframe page
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Thank you!

Questions?




